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Bl Survey feedback shows that
Qlik has done a first-rate marke-
ting job with its solution. Custo-
mers see QlikView as one of the
most competitive solutions on
the market and the product
recei-ves top ranks in all of its
peer groups. Results for query
and overall performance are
especial-ly strong.

From its very beginnings Qlik-
View has been equipped with in-
tegrated in-memory data storage.
Over the years Qlik has invested
heavily in tuning the system,
finally introducing the next gene-
ration of its in-memory engine i
the QIX engine i in 2015 with the
launch of QlikView version 12.
I n this year 6s
percent of QlikView customers
say they are still using version
11 so any resulting change in
performance will not show up in
our results until next year.
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Introduction

Q@ BARC=DSLRVEY 16

THE BI Survey 16 is based on findings from
the worldés | argest
survey of business intelligence end users,
conducted from February 2016 to May 2016.
In total, 3,137 people responded to the sur-
vey with 2,611 answering a series of detailed
guestions about their usage of a named pro-
duct. Altogether, 37 products (or groups of
products) are analyzed in detail.

THE Bl Survey 16 examines Bl product
selec-tion and usage among users in
categories (KPIs) including business
benefits, project success, business value,
recommendation, customer satisfaction,
customer experience, innovation and
agility. There are 32 KPlIs in total.

This document contains just a selection of
the headline findings for Qlik. It does not
show all the KPI results and focuses mainly
on the positive findings.

For more information on the survey visit our
new Bl Survey homepage.

and

Qlik overview

Qlik Technology (QIlik) was originally founded
in 1993 in Lund, Sweden, and moved its
headquar-ters to the United States in 2005
after raising funds from several venture capital
firms. In 2010 Qlik went public on NASDAQ.

Until the general availability of Qlik Sense in
2014, Qlik was a one-product company. Today,

mo s tthe vepderpifees Reyaias congpenents based on a

common 6associativebd
customers can choose between products such as
Qlik Analytics Platform, Qlik Sense, Qlik Sen-se
Cloud, Qlik DataMarket and QlikView as well as
Qlik NPrinting. With the Qlik Analytics Plat-form,
the vendor offers a development environ-ment for
individual products, such as extensions to
existing Qlik products or completely new Uls and
functionality.

Qlik customer responses

This year we had 239 responses from QlikView
users. 85 percent of them use version 11 and
the remaining 15 percent run version 12. We
also received 43 responses from users of Qlik
Sense, all of whom are on version 2.

eng@®Iniek

QlikView is a dashboard and set-b a s e d , -
ciativebo
technology, and was the first product in the
fdat a di scoveryo
positioned as a solution for building guided
analytic apps targe-ted at business users,
enabling them to analyze data without going to

an expert for a new report or dashboard.
SE®Ors e iins t @on < iegenemti
on visual analytics platform. It addresses a mix-
ture of use cases from self-service data visua-
lization to building guided apps to embedded
analytics. It is supplied with enterprise features
including a central library for common metadata,
policy-based security, and open, modern APIs.
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Current vs. planned use
n=43

Dash r
as boads/- 8606 1%

Scorecards

Basic data analysis [IIEZED 21%
Ad hoc query D 33% |
Standard/Enterprise " |58% 3506

reporting
Budgeting/Planning A7)

Financial
consolidation

Advanced analysis [

Il /nuse @ Planned

21%  44%

5 products most often evaluated in
competition with Qlik Sense

n=323
QlikView GG 85%
Tableau NG 53%
Microsoft Power Bl [ 36%
Microsoft SSRS I 26%
IBM Cognos Bl I 22%

Percentage of employees using Qlik Sense
n=41

Qlik Sense
Average of all
products

Number of users using Qlik Sense

n=38
: Average of all
Qlik Sense products
100 100

Median . .

Tasks carried out with Qlik Sense by
business users

n=39

Explore/Analyze !!81%97%
View !g 98;/02
Navigate —_ SLZO
Model/Enrich E 29%2%

B Qlik Sense
Average of all products

Company size (employees)
n=42

Less than 100 I 14%

100 - 2500 NN /5%

More than 2500 EEE—— 350/

User & use case
demographics
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Qlik Sense was introduced in 2014 and attrac-
ted an impressive total of 43 responses in this
year 6s Bl Survey. The
for dashboard creation, basic data analysis and
ad hoc query. 58 percent of users use Qlik
Sense for standard/enterprise reporting. This
may change with version 3, in which printing
and layout capabilities have been extended
with the NPrinting component, enabling users
to create print-oriented reports.

pr o

Qlik Sense is used by a median of 100
users, the same as the combined average of
all products in The Bl Survey 16. A much
higher mean figure shows that Qlik Sense is
also used in larger mid-sized scenarios with
over 500 users.

Licensing models
n=42

License up-front G 71%
Part of a bundle . 19%

Subscription pmm 10%
Open source 0%
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Peer Groups & KPIs

The KPIs

THE BI Survey 16 provides the reader with well-
de-signed KPI dashboards packed with concise
infor-mation, which can be absorbed at a glance.
The KPIs all follow these simple rules:

A Only measures that have a clear
good/ bad trend are used as the basis
for KPIs.

A KPIs may be based on one or more
measures from THE BI Survey.

A Only products with samples of at least
20 - 30 (depending on the KPI) for
each of the questions that feeds into
the KPI are included.

A For quantitative data, KPIs are conver-
ted to a scale of 1 to 10 (worst to best).

A A linear min-max transformation is ap-
plied, which preserves the order of,
and the relative distance between,
product sé6 scores.

Theterms 6t-oankedd and
foll owing KPI
position. OLeader d

top 20-25% of products listed in the chart.
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Peer Group Classification

THE BI Survey 16 features a range of different
types of Bl tools so we use peer groups to help
identify competing products. The groups are
essential to al-low fair and useful comparisons of
products that are likely to compete.

The peer groups have been defined by BARC
ana-lysts using their experience and judgment,
with segmentation based on two key factors:

1. Usage scenario - functional peer
groups are mainly data-driven and ba-
sed on how customers say they use
the product.

2. Regional focus - is the vendor a large
international vendor with a truly global
presence or does it focus on a particu-
lar region. We also take into account
the location of Bl Survey respondents.

Qlik Sense features in the following peer groups:
A Large international Bl vendors
A Self-service reporting-focused products

A Visual discovery-focused products

are used in the

denotes a position in
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Peer Groups Overview

Large enterprise Bl platforms

Includes products equipped with functionality for
enterprise deployments that focus on a broad range
of Bl use cases.

Dashboarding-focused products

Includes products that focus on creating advanced
and highly sophisticated dashboards.

Self-service reporting-focused products

Includes products that focus on self-service
reporting and ad hoc analysis.

OLAP analysis-focused products

Includes products that focus on analysis in
dimensio-nal and hierarchical data models.

Visual data discovery-focused products

Includes products that focus on visual data
discovery and advanced data visualization.

Integrated performance management products
Includes products that provide integrated functiona-
lity for Bl and performance management, especially
planning and budgeting.

Large international Bl vendors

Includes products from companies with annual re-
venues of $200m+ and a truly international reach.

EMEA-focused vendors

Irp}cludes products from vendors that have a signifi-
cant presence in - and focus on - the EMEA region.

Americas-focused vendors

Includes products from vendors that have a signifi-cant
presence in - and focus on - the Americas region.

B BuRiizss Application Research Center, a CXP Group Company
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Business benefits i Leader L

Peer group: large international Bl vendors

Business benefits

L
-

Price-to-value perception i Leader €

Price-to-value perception

Peer group: large international Bl vendors

Information Builders m——————m—— 9.6 MS Power B| =e—eseesssssaa—— 0.0
MS Power Bl ————— 3.1 Qlik Sense 8.8
IBM Cognos TM1 e s—— /3 MS Exce| nee——esassa——— 3
Qlik Sense 7.7 SAP BO Analysis =—————a———— 7 G
QlikView m————— 7 2 Tableau ——— 7 5
MicroStrategy m———— 70 Information Builders m——————— 7 /
Tibco n——— 7 MS SSRS =—————— 7
Tableau =————————w— (.0 IBM Cognos TM1 ee———— 7 3
Oracle B| meemsm——— 5 5 QlikView m—————————— 7 )
Peer Group Average msssmmmmsms 5.0 SAP BO Design St. =e——aa—— G 3
MS SSRS =smsmmmm 4.7 Peer Group Average msmmmmmmsms 6.0
MS Exce| =mumm 3 6 Tibco m——— 5 7
Infor =———— 3 G MicroStrategy =——————— 5 4
IBM Cognos B| =esmsm 3 2 w o~ - Infor n——————— 5
SAP BO Design St. =mmma 2.7 > ° AEeA BB SAP BEXx =mmmmmm /4.5
SAP BO Analysis mmmmm 2.4 > . N SAS =— 35
SAP BEXx =mmmm 2 3 ipac e . Oracle B| =———— 3 4
SAP BO Web| wmmm 1 7 Vt IBM Cognos B| wmmmm > > E BARC
SAS mm 10 SAP BO Web| == 1.0 THE BI Survey 16

T BARC

Viewpoint

Qlik Sense is highly rated in terms of providing business benefits to custo-
mers compared to other large international Bl vendors. Through its inter-
active drag-and-drop Ul for content creation, Qlik Sense convinces casual
business users they can use it for dashboard and analysis creation. For
power users with some technical knowledge, the product offers a script-ing

T BARG

Viewpoint

Qlik Sense is the second highest rated product in the large international
Bl vendors peer group for price-to-value perception. In contrast to
QlikView, Qlik Sense is offered to customers with a simplified so-called
token-based license concept. This is a flexible option, which makes it
possible to buy both named user licenses or to use one token for several

environment for performing fAlighto ETL tasks uses where Ecgnsiagti® resiricted by sessioss av timme. The praduct is

User-friendly products and Uls are crucial for acceptance in business also available as a cloud version with subscription-based pricing.

departments, helping business users to analyze and understand their data. Customer feedback indi-cates that Qlik Sense buyers are satisfied with
the price they pay and the value they receive.
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Project success i Top-ranked .2 Project success i Leader Lo
Peer group: large international Bl vendors Peer group: visual discovery-focused products @ } HAHG | Viewpoint
Qlik Sense 8.6 Phocas meee—————— 0 5
Information Builders m——————— 3 | Sisense TEE——— 0. ( Qlik Sense is the top-ranked large
IBM Cognos TM1 =—musmmmmmammmm= 7.9 Qlik Sense 8.6 international Bl vendor and one of the leading
Tablequ mm—m—.1 Targit E——— 82 visual disco-very-focused products for project
B T o0 Peer Grou'.o Avera.ge —— success. In general the software is very ad
MS Power B| ————ss— G 8 Logi Analytics m———————— 7 2 . .
SAP BO Analysis s — G g Tableay =—— hoc oriented and supports the creation of
Tibco n——es— 5 4 QlikView m——— O dashboards and visualizations via drag-and-
MS SSRS =mssmm— 5 3 MS Power Bl =——_ 3 drop. Existing Qlik-View customers in
Peer Group Average memmmmmm== 5.2 Dundas =e——— .3 particular may well decide that Qlik Sense
SAP BO Design St. semumm— 4.9 Tibco w54 offers better potential for at-tracting new
B s | M users from business departments, who are
MS Exce| m——— /. 3 . . .
Infor u——— 5 seeking a more ad hoc oriented so-lution.
Oracle B| =————mu 3 1
SAP BEx =m0 G
SAP BO Web| =mm 2 2
IBM Cognos B| = 71 E BARC
SAS 1.0 THE BI Survey 16
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Business value i Top-ranked ! Business value i Leader Lo
Peer group: large international Bl vendors Peer group: visual discovery-focused products
Qlik Sense 8.0 Sisense ee————————mmmm 3.3
MS Power Bl s————— 7 Phocas me————————— 3.3 Qlik Sense is top-ranked among large interna-
Information Builders  smmm—mmm——— 7.8 Qlik Sense 8.0 tional BI vendors and one of the leading visual
Qlileyias — e LU [PEnE) (2] I discovery-focused products in providing busi-
IBM Cognos TM1 =eesassasssms (.9 Peer Group Average s 7.3 lue to it i lik is st v f
Tableay —— G 5 Targit e————— 7.3 ness value to |.s cgs qmers. QI. is strongly fo-
Tibco e ———— 3 QlikView m— GO cused on offering intuitive solutions capable of
MicroStrategy m————————— 5 Tableau =— 6.8 supporting business users in gaining insights
MS SSRS =mmmmmmm— 5.3 Logi Analytics m—— (.4 into data. Qlik Senste$s go
boer & MAS EXCel mum——— ii DTIECO e gg support the analysis and discovery pro-cess
eer roup Verage [ | % UuNndasS . . . .
SAP BO Analysis -G 1 with an interactive user interface.
SAP BO Design St. 4.4 Overall, with good resul
Infor n————— 4.0 benefitsbo, O0Pr oj 4oevdlue s u c c
Oracle B| mmm—mm— 3.8 perceptiond, O6Project |e
SAP BEX - KPls, it is not surprising to see Qlik Sense
IBM Cognos Bl = 2 5 ¢ d 5 £ : 2
SAP BO Web| mmmm 1 9 E BARC rated above average fTor
SAS == 1.8 THE BI Survey 16
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Data discovery/visualization i Leader

Peer group: visual discovery-focused products

Tibco

MS Power BI
Qlik Sense
Tableau
Sisense

Peer Group Average
QlikView
Dundas
Targit
Phocas

Logi Analytics

Data discovery/visualization 1 Leader L

£ %

Peer group: self-service reporting-focused products

MS Power Bl

Qlik Sense
Pyramid Analytics
Yellowfin

Targit

Phocas
Dimensional Insight
Peer Group Average
Cyberscience
Bissantz

SAP BO Webl
Zoho Reports
CALUMO

cubus

Cubeware

I EsssEsm— 0 3
9.4
I O D
| | N
IS O
| NG
eSS G 5
s 6.4

./
aamss——— G
e .4
e /3

s 37

Data discovery/visualization i Leader L

Peer group: large international Bl vendors

Tibco

MS Power BI

Qlik Sense

Tableau

QlikView
MicroStrategy

SAP BO Design St.
Peer Group Average
MS Excel

Oracle BI

SAP BO Webl

IBM Cognos BI

MS SSRS

SAS

Information Builders
SAP BO Analysis
IBM Cognos TM1
SAP BEX

Infor

L EEION0]
I O 3
9.4
IR R e O /.
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L | EENCH]
| | W)
Emmmmmmmmn 506
EEEEEs— 5 0
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a5
e ] 5
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Data discovery/visualization

AR o

[<op |BAHC ‘ Viewpoint

Data discovery is
With all its products, Qlik has focused from the
start on providing interactive and intuitive
solutions for navigating and analyzing data
targeted at business users. Its customers rate
Qlik Sense as a leader in the self-service repor-
ting, visual discovery and large international Bl
vendors peer groups. These results show that
although the product is young, it is already well
established as a data discovery solution to
support users in visualizing and navigating data
to find new insights.
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Visual design standards i Leader L4 Visual design standards 1 Leader £
Peer group: self-service reporting-focused products Peer group: visual discovery-focused products @ HAHG | Viewpoint
Bissantz =eeesseassss—s 10.0 Tibco n—————ee— 7 4
Cubeware =————— 7 ] Tableau =————mw— .5 Since its inception, Qlik has put a major empha-
Qlik Sense 5.1 Qlik Sense 5.1 sis on visualizations and the visual appearance
cubus 46 QlikView o] of Qlik Sense. Qlik Sense is rated as a leader in
Zoho Reports === 4.3 Dundas = /. 7 he visual desi dard
Peer Group Average mmmmmmmsmi 3.8 Logi Analytics m—— /.5 t-e V|su.a e (?ategory e.\mong
MS Power Bl s 36 Peer Group Average s 4.4 visual discovery and self-service reporting-fo-
SAP BO Web| m—— 3.4 Sisense n——— 3.9 cused products. This shows that respondents
Pyramid Analytics m— 2 8 MS Power Bl =—— 3.6 seem to be satisfied -with
Dimensional 'I?S'g_ht — 2.8 ;—arg't — 24 E BARC zation capabilities and its features for reusing
s el 21 Phocas w= 1.0 THE Bl Survey 16 charts and visualizations in other applications to
Targit =— 2 4 . .
Cyberscience 16 establish design standards.
CALUMO == 1 4 E BARC
Phocas == 1.0 THE BI Survey 16
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